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The vision for the Building Impact Partners program is to generate 
organization-wide excitement and engagement in supporting Habitat’s 
mission. The most successful Partners have been able to combine their 
company’s charitable gift with employee fundraising—and even funding from 
the company marketing budget—to their give most impactful gifts.  
 
Building Impact Partners are motivated by knowing that their contributions to Habitat will have a 
lasting, long-term impact in our communities. We offer a wide spectrum of giving levels because 
we believe that everyone—from small businesses to Fortune 500 companies—has a role to play 
in building stronger neighborhoods in our region. 
 
By taking a holistic approach to charitable giving, companies can re-energize their employees 
around a common goal, affirming within them that their day-to-day actions are making a positive 
difference. Our most engaged partners find creative ways to mobilize their employees around 
Habitat’s community-based mission. Whether your company relies on a volunteer committee to 
spearhead the effort or senior leadership takes it upon themselves to mobilize their staff, here 
are a few actions to kick off your memorable year of partnership with Habitat for Humanity. 
 

1. Pledge a meaningful gift through your company’s charitable foundation or giving 
committee to inspire employees to get involved. This leadership gift sets the tone for 
your year of partnership and affirms a strong message of corporate responsibility. 
 

2. Encourage employees to match the company gift through personal donations and small 
fundraisers such as dress-down days, bake sales and happy hours. We also offer an 
easy-to-use online platform for peer-to-peer fundraising. These efforts encourage 
employee engagement—and they add up to make a big impact!  

 
3. Round out your gift with funding from your company’s marketing budget, recognizing 

that the younger generations often choose to invest in companies that prioritize 
meaningful social causes. 

 
Habitat for Humanity has been named “Brand of the Year” in addition to “Most Loved’ and “Most 
Trusted” in the Harris Poll EquiTrend Study for many years. Building Impact Partners are able 
to leverage the Habitat Brand, through marketing, to gain customers, clients and 
supporters.  Please see the reverse side for recognition opportunities.  


